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CHUCKERS LLC is pleased to announce the
company is offering support to the Corporation for
Public Broadcasting (cpb) and the Public

Broadcasting  Service (PBS) by donating
CHUCKERS sets to all affiliates nationwide
conducting auctions as part of their on-air
fundraising efforts. CHUCKERS will be a featured
product in the auctions throughout 2004.

We are proud to contribute to these 65+ PBS stations across the country who do so much to
develop, enhance and maintain high quality, informative and thoughtful TV programming as an
independent viewing alternative for all Americans. The PBS auctions reach over 75 million
households in the USA every year.

CHUCKERS LLC urges you to support your local PBS affiliate when auction time rolls around.
It's about contributing to sense of community, elevating the quality of life we want for ourselves,
our children and families, and strengthening the social fabric of our country.
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Operation Iraqi Freedom

U.S. TROOPS GOT GAME

FedEx, the USO, and CHUCKERS LLC Join Forces, Gls Get Holiday Gift

Redding CA (December 10, 2003) — FedEx and the USO have teamed up with sporting goods
manufacturer CHUCKERS LLC to get 100 sets of the new CHUCKERS recreational tossing
game to Operation Iragi Freedom troops.

Company President and CEO Charles Briggs, the game’s inventor, said: “This holiday donation
offers our service men and women an off-duty diversionary pastime, a way to unwind and blow
off a little steam by participating in the lively sporting game competition CHUCKERS provides.”

“Getting the games to the troops is a good fit with the USO mission of providing morale, welfare
and recreation-type services to uniformed military Personnel,” said Tiffany Sefton, USO World
Headquarters Corporate Giving Coordinator. “CHUCKERS also brings our troops — a touch of
home -- because it reminds players so much of horseshoes.”

Operation Iragi Freedom veteran and CHUCKERS player Army Specialist
Joshua White told Briggs, “The game will be well received at barracks and R
& R destinations because it'll help reduce troop stress.”

He said, “"CHUCKERS can also help ease high levels of down-time boredom
g in between assignments; the game will give us something to do, a way to
disengage and have some fun. In Iraq, that's a plus!”

As a way to boost morale White hopes CENTCOM and the media take a
closer look at troop recreational opportunities in Irag. He says, “Having a
game like CHUCKERS to play can really help us shake the down-time-blues.”

R e

The 21-year-old Army Scout is now at his parents’ home in Calif. recovering from severe
shrapnel wounds suffered in a firefight near Samarra, Iraq, in September. Confined to a
wheelchair and crutches, White plays CHUCKERS with family and friends as part of his
rehabilitation efforts.

“l think besides the troops in Iraq, those in rehab would benefit from CHUCKERS,; it's a game
most disabled would be able to play, it's a lot of fun, and you can play outside or indoors,” he
added. White says he’ll be up and about in six to eight months and back to work in Iraq if given
the opportunity. The young man'’s a fine representative of our military: he’s got game.

-- More --
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FedEx has covered all shipping costs associated with the CHUCKERS LLC donation. FedEx
Freight got the games to FedEx Express in Sacramento from Redding, Calif., where they were
airlifted to the USO Europe warehouse in Mainz-Kastel, Germany, repackaged and sent via
military aircraft to the troops in Irag.

Briggs credits FedEx and the USO for making the donation a reality. “Without their combined
shipping, warehousing, and distribution efforts our troops wouldn’t be getting CHUCKERS,” he
said. “As US citizens we can all be very proud of these two distinguished organizations.”
Briggs says another 100 CHUCKERS sets are available for the troops if needed.

When CHUCKERS was presented on the QVC cable-shopping channel it sold more units in its
time slot than their featured product of the day. This kind of response to CHUCKERS, plus
calls, letters and e-mails inquiring about where the game can be purchased, encourages the
inventor/entrepreneur to make the crowd-pleasing game available to families everywhere. Over
the next few years CHUCKERS is to become a game-playing platform -- a complete line of
family-oriented recreational games for players of all ages.

A typical reaction to the game’s ability to entertain players of all ages comes from a family in
San Clemente, California (see others at www.CHUCKERS.com):

“We offer our candid opinion on CHUCKERS: Absolutely fantastic! We are a family of
RV owners and travel together. CHUCKERS is our evening time enjoyment. Everywhere
we have played, other campers inquire into the game and how to purchase. We keep that
info handy so that others can enjoy this sometimes, overly-exciting game. Thanks for a
great campsite game.”

The Gates Family

Here at home Briggs says, “Five generations of a family, ages 7 to 87 plus, can participate in
the same game (4 players/1 scorekeeper); that makes CHUCKERS a rarity among games — it's
special.” He adds, “Everyone can safely play and win at CHUCKERS because the game is age
and gender friendly, and it helps solve the perennial problem of how to entertain groups of
people at informal social functions.”

The high quality injection-molded plastic tossing game comes with two target boards, one
combination scoreboard/disc-caddy and six low impact safety discs (low-impact discs allow the
game to be played year-round, indoors or outdoors). Briggs says CHUCKERS is an ideal game
for RVing, tailgating, backyard BBQs, family reunions, family and company picnics, scouting,
boating and camping, NASCAR races etc. — a game for socializing with family and friends.

For more CHUCKERS information contact Charles Briggs:

Tel: (530) 243-6086

Toll-free: 1-888-CHUCKERS (248-2537)
Cell: (530) 227-8989

Fax: 530-246-8300

Email: chukrs@aol.com

Web: www.CHUCKERS.com.




(CHUCKERS)

USO EXECUTIVE LETTER to CHUCKERS LLC

* *
* *
* *

USO WORLD HEADQUARTERS
1008 Eberle Place, SE

Suite 301

Wiashington Navy Yard, DC 20374

®

Phone 202-610-5700
Fax 202-610-5699

WWWLUSO.0rg November 19, 2003

Mr. Charles Briggs
President and CEO
CHUCKERS LLC
3879 Andes Drive
Redding CA 96001

Dear Mr. Briggs:

On behalf of the USO, thank you for your generous contribution of 100 games of Chuckers
valued at $10,000. We really appreciate the great support and creative initiative that Chuckers took
to boost the morale of our troops who serve so bravely overseas. With this donation our Armed
Forces will continue to receive the services, outreach programs, and encouragement that they
deserve.

With the ongoing situation in Iraq, America is seeing firsthand the dedication, honor, and
courage of our men and women in uniform. The USO’s primary mission is to benefit these men and
women and their families with a wide range of services. Your contribution helps us guarantee that
these programs continue for years.

Once again, thank you for your support of the USO. This contribution will go a long way to
ensure that the morale of our Armed Forces and their families is a top priority especially during this
critical time in our Nation’s history.

President akid Chief Executive Officer




Family Motor Coach Association (FMCA)

CHUCKERS, a great game for RVing, has been featured in Steve Busick's RV Products
column in FAMILY MOTOR COACHING magazine.

For over 40 years the FMCA
has been at the center of the
RV world; they inform, guide
and educate those interested
in Rving and the RV lifestyle.
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The United States Marine Corps (U.S.M.C.)

7% Marines

The Few. The Proud.

As a small gesture to service men and women in the U.S.M.C. CHUCKERS LLC has donated a
total of fifty-five CHUCKERS sets to the Camp Pendleton and Twentynine Palms Marine
Corps bases located in southern California.

Officials at Camp Pendleton have informed us a Marine commander being deployed in Iraq
requested that a dozen CHUCKERS games be part of his troops provisions.

Single Marine Coordinators at these two bases tell us recruits are always looking for something
to do during lax training periods. This is where CHUCKERS comes in; the games will help ease
the burden of the "nothing to do, nowhere to go" syndrome by providing troops with a new
means for friendly, yet competitive sporting game fun.



CHUCKERS

International Chili Society (ICS)

World Championship Chili Cookoff
Reno, Nevada

The world championship chili cookoff in Reno was a rousing success in so
many ways for chiliheads, vendors and attendees — a wonderful melding of
aromas, products and music with the real energy of a genuine street fair.

When it comes to chili folks, this is the main event. Great food, family
fun, and what a way to introduce CHUCKERS to some of the best
chiliheads in the world!
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